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My proposal for Spain on the new media and political communication hus two-parts:
A} Fragmentation {segmentation of audiences and users), and B) Public Property and the
public use of the new media. Both parts converge on the central theme of the “mediated
public deliberation™ (Shoenbach, 1995; Kolhun, 1995; Negrine, 1996). Our hypothesis -
with the empncai data which we have is to demonstrate that the new media today has a
difuse influence in the mediated public deliberation- added to the new media and its
influence is the political protagonism that the chat shows (the conversauon) have on the

present process of political communication.
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With the data that we have, we cannot think that a “shared politcal culture™ exists
between the users that allows us to identify them as a group with political significance. The
only common characteristic that we know today is their knowledge of the English
language. A process ol “technology enculturation™ (socialization) is being produced. but
not a process of political socialization. The interactions that arc realized today are: WEB
(www), 953%. Mass Media: newspaper, ctc.: Searchers and Directories. E-Mail, 80%..

Filing (FTP), 38%. Chats, 16%. 61% is in their tirst vear of Internet use and 3% in the

second.

The use of the new technoiogies appears to be a demonstration of membership in a
new soctability (Garnham, 1992). It 1s easy to think of these net-users as an potenual
clectorate. The so-called impact of the “cognitive mobilization™ (Inglehart. 1991) does not
gather the aet-users under an explanation of behavior and curreat political values. What
tvpe of political participation can these peopie realize?. What political interests do they
defend?. Can theyv establish political A genda-setting on the [nternet?. The old thought on-
line poitucal parucipation (such as votes and referendums over the internct) by personai

comiputers appears closer and more possible.
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[nternet, electronic mailbox, and E-mail. {nteraction with the outstde on-line “Jdata-base™ 15
not possiblc. The members of parliament can censult 4 “data-bases™ of Congress that
contain the following: A) Base-Anta (HRGO): parliamentary mmtatives, index of the
record of the Chamber (all that enters the Congress). The remaining three “data-bases™ arc
also utiiized by the rest of the civil servants. B) Daily Record of the Sessions. C) Data-
Basc: Order if the Day (programs of pienarv meetings and commissions). D) Dala-Basc:

composition of the Chamber (members of parliament).

The personal computers of the MPs permit access (visits) to two Spanish news
agencics: EFE (national and international) and Europa Press. in real ume. Each MP has a
television set in his office with 6 channels. The first channel carries state television (public
and private) and two sattelites. The other 5 channels carry the activities ot the Chamber
(pienary sessions and commissions). One channel is connected to the Press Room. We do
not have reliable data about the use of the new technologtes by the MPs n their legsiative
work. The fax. cellular phone. face-to-tface relations and “press clippings™ remain ihe
instruments of choice for the majority of the deputies. The “dosster™ is another medium ol

privileged communication between the MP and journalists.

The ceatral government in Madrid, the Presidency of the government and all the
ministries have the WEB. The |7 regronal governments have different WEB organisms
thar the central administration in terms ot poltical criterion and technical support The type

of information -always ofticiul- is about distinet themes.

Ventana Moncloa (Window Monctoa) is a {ree information service [or the public on
the [nternet offered by the Office of the Government Spokesman since the 26th of
Scptember, 1993, The following information is included: agenda of acuvitues of ihe
sovernment. reference ol the cabinet of ministers, press contercnees -lPresident. MENISries.
spokesperson). official communications ol the government. information about Spainn the
European Unicn (Spanish presidency of the EU. Bulleun of the EU and Spain). agenda of
communication 1996 (Guide of the mass-media). Since its beginning. 192,763 visils hive

been logeed. There is a daily total of 1,228 visits (Huprwwwiamoncloa.es.).

Juan Ignacio Rospir. Chat Shows. Spain. 1997 6




CHAT SHOWS

The chats were born as the “new public space™ in the eighteenth century and since
then have become custom in Spanish political. literary, and academic lile. Their historic
study is situated in the study of the public sphere (Habermas. 1981; Baker. 1990; Rospir.

1990 Calhoun, [992).

The chat shows. as a journalistic genre, form a shapeless genre. They do not
correspond exactly to American talk shows; their organizaton and journalistic and
managerial tunctioning is different (Herbst, 19935: Feature Article 1997, Page. 1996: Chutz.
1995: Scanneil, 1995;. The chat shows beiong to the old media -radio-. but thetr real
success inside the mainstream media is reeent. As a consolidated journalistic pattern. they
have a history ol between 7 and 10 vears. They appear just belore the entrance 1nto Spaun
ol the new media technoiogtes hallway in the present democratic stage (1997-1997). The
chat shows are a political communication experience whose anaiyvsis takes full meaning
inside the proposed denomination “media-center-democracy”™ (Swanson. 1956. Ferry.
Wolion. 1989} or “civil communication”™ {Blumler Gurevitch, 1893}, Their journalistic
practices and poiitical effects treat each other like transformations. like “dynamic change
in puiitical communication systems™ (Blumer. Gureviich. 1993). From another perspectis ¢,
psvcho-sociological. the chat shows relate with the tmportance and intTuence that the
conversation has on the formation ot public opinion. Since G. Tarde discovered 1o 1901
their causal chain: press-conversation-opinion-action. the conversauon has not stopped

being present in ali the explanaticns about the formation of public opinion t Tarde. 1986).

In the 70s and ®0s. the mass media -the press, pnncipally- have commented on or
criticized laws and pre-determined politteal agreements. Today, the mass media has gained
intfluence and power becuuse they participate in the public debate before the mstitutions
(parliumens and partics. tor examples. Ir this context, the chat shows uppeur like a new
ideal public space tor the exchange of multipie points ol view and the deveiopment of new
interactions between politicians, journalists. and representatives ol civil society. The chal

shows have dernonstrated that the informative structures (the gzares. patterns) of the mass
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The chat show (old media) has created u new pattern of politicai behavior and politicul
communication that permits the politicians communicative opportunities that the new
media technologies have not vet demonstrated. The chat show allows a new presentation

of politicians, an interract:on between citizens and politicians that express sentiments and

emouons.

Chat shows can offer a tvpe of popularity distinct from that of the use of the [nternect
and other new technologies. The human factor of the politician has become more
pronounced with the use of the old mediums. This factor in the electoral campaigns

continucs to have great importance.

The presence of the politictans on chat shows influences the rhythem and content of
the pracess of political communication. They accelerate the “spin cyvele™ by allowing the
politican to comment upon, modify, or denv information appeanng n the newspapers thal
the chat show centers on. The eatertainment and spectacularization ot that which the
politician submits in these radio programs triggers accusattons ot demagoguery and
“trivialization™ ol the pubiic sphere. In delense of the chat shows one can argue that
political dialogue is a good of democracy. Chat shows give expresston -presence and votee-
1 sectors of citizens that find in this new pattern a break in the dialogue between the
coverning and the governed. Opposite the solation of the Internet and E-maii, the chat

show offers a new presence in the public spicre which cannot be dented.

The representatives of civil soctety partictpateand contrtbute with experience Irom
their professionai and cultural backgrounds. Their political sympathies place much ol the
politicai news that is commented on in a new cultural and intellectual piane tor the
audicnce. They contribute with a distinet vision of the world than that of the polittcian and

the joumnalist.

The journahists in the chat shows are members of the political-journalistic
cstablishment. The role-plaving is ol the commentator that popularizes. explains or
divulges the pofiticat questions. The political agenda is supplicd by the news chosen by the

newspapers ol the day. The grade of personalization in the explanztions and commentases
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OLD MEDIA VERSUS NEW MEDIA

The Spanish, like the rest of the Europeans, obuain their poiitical information largeiv
from the teievision and radic. Although 73% of the population lives in the urban
environment. the number of readers of the press (newspapers, magazines) only reaches
42%. The [ndex of Difusion in 1996 is 105.8/1000 inhabitants (the average for the EU is
220). Television 1s the dominant medium with 91% of the audience (210 minutes per
person per day). In consumption of television, Spaiﬁ 15 the second largest consumer in

Europe, behind the United Kingdom -216 minutes- and in {ron of [taly -208 minutes-.

The radio has an audience of 36%. Men, 53%%. and women. 47%. it is principally an
urban and metropolitan audience. The consumption of minutes by person and day 1s not
among the hirst in Europe: Spain: 113 minutes, Belgium: 412, Finland: 220, Germany: 168,

France and the United Kingdom: 125 minutes.

The 2udience of the chat shows presents the {ollowing charactenistics (ASEP 1996).
They reach an audience of [0%. In the mornings -8:30 a.m. to 1G a.m.- the average
audience 1s 13.2%. The majonty of the listeners are at home (70%). In the cvenings -il

p.m. o |12 p.m.- the audience ts smaller: 10.77%

Men listen to the chals more. oscilating between 33 and 66%. By economic scelors.
retired people make up the majonty, as much duning the morning as dunng the mght (477
to 32%). The rest are distributed between smalt employees and entreprencurs, civil
servants, cte. The ideological situation of the audicnce is another significant tigure. The

situation on the left ts a majority for the audiences ot ali chats: 26-28%. For the whole ol

radio-listeners in Spain. the number ts about 277%.
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