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The Global and the Local in
International Communications

Annabelle Sreberny-Mohammadi

Introduction

After three thousand years of explosion, by means of fragmentary and mechanical
technologics, the Western world is imploding. During the mechanical ages we
had extended our bodies in space. Today, after more than a century of clectric
technology, we have exiended owr central nervous system ilsell in a global
cmbrace, aholishing hoth spacc and timc as far as our planet is concetned . . .
As electrically contracied, the giohe is no more than a village.

(Marshall McLuhan, 1964, 11-12)

A Third World in every Firsl World
A Third World in every Third World
And vice-versa
(Trinh Minh-ha, 1987)

Contemporary rhctoric suggests that we live in a unitary world in which space
and time have collapsed and the experience of distance imploded for cver.
The antagonistic blocs of East and West arc giving way (o inlernational
markets, moncys and media, Germany is unificd. A new and cxpanding
‘Europe” tooms. The centrifugal {orce of ‘globalization' is the catchphrase
of the 1990s. Yet at the very same time, in the same but different world, the
centripetal Torces of old and new tribalisms and pationalisms are at work and
ethnic struggles arc breaking oul all"over. Armenians confront Azarbaijanis,
Serbs fight Croats, Hutu and Tutsi kill cach other; Hindu-Moslem relations in
India and Black-Jewish rclations in the USA are strained: Jews and Moslems,
Turks and Somalis worry about racism across Europe; and Sarajevo, Grozny,
Kigali become part of the international lexicon of tragedy and terror. Far from
the “loss of the subjeet’, identity scems to lic at the heart of politics in the late
twenlicth century.

Giddens (1990: 64) defines giobalization as ‘the intensification of world-
wide social relations which link distant localitics in such a way that local
happenings arc shaped by events occurring many miles away and vice versa'.
For Giddens, what he calls “time-space distanciation’ (p. 64), a theme
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newly-independent nations to development. Some arguments focused on the
lack of capital for investment, prompting such practical solutions as the World
Bank and interest-bearing loans, under which results many developing nations
are still groaning. Other argusnents examined the lack of entreprencurial
vision and trained manpower, spawning education cxchanges and training
programs. The arguments developed by Danicl Lemer (1958) and Wilbur
Schramm (1964) focused instead on the Weberian/Parsonian ‘mentalitics’
or conjeries of attitudes that were supportive or obstructive to change. They
suggested that the traditional values of the developing world were the central
obstacles to political participation and economic aclivity, the two key cle-
ments of the development process. The 'solution’ for their analysis was the
promotion of the use of communications media to alter attitiides ‘and values,
embodicd in ‘media indicators” (minimum numbers of cinena seats, radio and
television receivers, and copics of daily newspapers as a ralio of population
necessary for development), which were adopted by UNESCO and widcly
touted in the developing world. This perspective has been roundly criticized
for its ethnocentrism, its ahistoricity. its linearity, Tor conceiving of develop-
ment in an evolutionary, endogenist Fashion and for solutions which actually
reinforced dependency rather than helping o overconie it. )
The ‘dependency’ paradigm, developing initially in Latin America and
building on older critiques of imperialism (Gunder-Frank, 1964} instcad
recognized the global structures and inteerel ng

ationships conditioning the

‘development’ of the Third World, particularly the multipie and diverse
legacies of colonialism. 1 was particularly critical of the post-independence
cconomic dynamics which kept Third World states in cconomic hock (o the
ex-tmperial powers, and argued that “development’ could not be mere
mimicry of Western structures but had to he conceived as an aonomous,
sefl-chosen path that built on the rich/fancient cultures of the Third World,
From within this broad, critical framework, the specific model of “culwral
imperialism’ argued that. far Trom aiding Third World nations t velop, the
iniernational Nows of iechnology transfer and mcdid Rirdware coupled with
actually strengthened dependéncy

the ‘software’ flows of cultural products
and prevenied irue development. The gieat menit of the models of “culiiral
imperiafism® (Schiller, 1976; Mattclart, 1979) and ‘media imperialism’
{Boyd-Darrett, 1977) was (heir recognition of global dynamics and rclation-
ships. taking their cuc from much older modls of imperialism, and the
suggested lmkages between forcign_policy interests, capitalist_expansion
and media”infrasirecivres and “contents This theorclical model spawned a
wide variety of cmpirical studies which documented the imbalanced flow of
media products — froin news (Galtung and Ruge, 1965) 10 filims (Guback and
Varis, 1982) 10 television programming (Varis, 1974/1984) - as well as the
export of organizational structures (Katz and Wedell, 1977) and professional
values (Golding, 1977) from the developed to the Thindl World. Behind its
Structuralist analysis and the descriptive mapping ol inlernational commu-
mications dynamics, a_central assumption was that western culloral valucs
{ofien conflated to ‘American’ values) such as consumerism and individoal-
ism, cxpressed implicitly in a varicty ol media genrc as well as dirccily
through advertising, werc being cxported to and decisively aliering Third
World cultural milicux. Fears of ‘cultural homogenization’ and ‘cultural
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synchrnnimlinn‘ {Hamclink, 1983) were voiced, and arguments made for
Third Workd ‘cnltural disassociation’ along the lines of Samir Amin's
“delinking’ from the global capitalist systcm as the only way toward auton-
omous development and protection of indigenous cultures. Criticism of this
position have heen made Trom guite divergent historical perspectives. One
argume, fooking hack in time. supgests thal the very term ‘cultural imperi-
alism® tends 0 ohscure the many deep and diverse culwral effects of
imperialism itsell, inchuding the export of religion, educational systems and
values, European languages, and administrative practices, ail of which have
lonp ago and irrctricvably altered the cultural milieux of the colonized
(Sreherny-Mohammadi, 1996). Such an argument questions the utility of
terms such as ‘authenticity” and ‘indigencity’ within a lengthy history of
cultural contact, absorption and ecreation, and suggests that a culiural
debate which Tocuses mainly on modern media neglects other wuch older
and deeper strictires which may embody ‘Toreign’ values but may also be the
pillars of modernity.

Another strand ol eritigue, looking forward to the new realitics of the
19905, sugpesis that, ke the carlicr arguments [of ‘communications and
development’, the “cultural imperialism’ model was based on a situation of

t comparative global media scarcity. limited glohal media players and cmbryo-

Cnic media systems in puch of the Third World, The speed-up of history.
cvidenced in the rapidity of changes in many areas of social life, is especially
evident in the global spread of communication and information technologics
and the advent of many new and diverse media actors vver the past decade or
wr In the 19905, it is clear that the international media cnvironment is lar
more complex thim that sugpested by the ‘cultal imperialism® model whose
depiction of a hepememnic media picd piper leading the global media nice
appears hozen in the realities of the 19705, now a bygone cta.

Empirically there is a more complex syncopation ol voices and a more
complicated media environment in which western media domination has
piven way 1o mubtiple actors and flows of media products. More nations of
the sonth are producing and exporting media materials, including fitm from
India and Lpypl. lelevision programming from Mexico and Brazil. For
example, TV Globo, the major Brazilian network, cxports telenovelas 1o
128 countrics. including Cuba, China, the former Soviet Union, Bast Ger-
miany, carning cxport dollars for Brazil, and its productions outnumber those
ol any other station in the world (Tracey, 1988). Indeed the flow of televisual
wateriats from Brazil 1w Portugal is onc cxample of how contcmporary
cubtmal flows reverse the historic roles of imperialism, while Latin Amecrican
elenovelas on Spanish television channels in the USA has been called
everse cnlural imperialism’ (Antola and Rogers, 1984). In anoiher region
and medium. the Indian itm industry has an international reputation as the
most productive - more than nine hundred films in 1985 — with an cxtensive
export markel (Dissanaycke, 1988). India has also managed to keep a sonme-
whal dualistic yet productive tension between high art Blm and a popular
cinema, creating movies that relleet and reinforce diflcrent elements of

fndia’s rich culiural past as well as indigenizing invasive forcign clements
inta a distinctive Indian style (Binferd, 1988). Television. oo, has been

quccesslul at translating ancient Indian culture into popular contemporary
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198 will call this outlook *the global
and vse !hc rest of the chapter lo explore
and tensions between these two poles in

We could divi p
div alization i .
clementor e glcln;!(;fil::h:!mhh:'““" Iln the media sphere imto four separable
o ahization of medin Torms, of o A el
and din effects . o ms, of medi firms iz .
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I Globalization of Media Forms

ILis chaimed that more awd more ;
with access to clec B “.“'t. uf' !hc \?'Orld ts wired as a global icnc
distribution :m(:] :(_!t-;l:tli“:'( .m.Lf]m' The “soecess” of the Slﬁﬁﬂl' f:‘fmljlli‘ltllﬁ
radio sipnals were liltu!:':;l":y."t,‘_'.m st evidence - by the end of the I98()(<
infrastructure “’hi‘l‘.n'ui.m% lil)‘.lu_h‘lhlc and transistors had overcome lack of
in all but the 's"m“t"“‘_m ]"' y _:«?sccl_lcl-_:ymnn services had been established
the number of lcitt;i';i‘q;|1l !m.lfl_L'!:llnl African and Asian countrics. Globalt
milkion in 1992, There are ‘:\Cr:l;ll:lt":: i';(l“;f l?\'m 192 million in 1965 lo 37y3'
largest producer ol television rcccivc:':. Ill'::‘l;(()]l::jmll;%'\a (f(l:‘(z::;:l:z::l‘c !'hlird
, video
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1 players/recorders (vers) have potential global reach (Alyarado., 1988; see also
oy D O @ Boyd el al., 1_989). Thps. at lc:_lst_in lerms of qaunnal mvolvcmcnil in
i Sles § oo E g Do g®e - c]cclrpmc media production and d|s‘lnb‘uuon of public access o communica-
= o ' tions inleastructure, there has heen sigmfcant development over the past three
decades,

- o PR R Hnwcvg‘:r‘. distribution is still cxtremely uncqual. The global ‘average’ of A erm
w292 D 3 g e - ~ - 160 television receivers per 1000 popuiation actually ranges from a high of
gl 21~ i 800 per thousand in North America to a low of 23 per thousand in_the non-
= Arab slaics of "Africa. The global trend is in placc, yet by no means
o o -~ e ©weowon9og ‘achicved’. Global still does not mean universal,

E|BI8FR Y &S ©
@
g
Slwlo cong ap*TIRSER 2 Globalization of Media Firms
g B{E|BERTR RSB _ - .
2 Central 10 any discussion of globalization has been the rise of global markets
o N and the role of transnational corporations (TNCs) in adnptin_g 1o, producing
£ Slewergl HEREZFagn for and profiting from that. The media sphere has long had its global firms,
5 S IRl Y oo - PEERNSITEEETEE which tend to become bigger and more powerful as the century winds (o an
K I B A i T end (Bagdikian, 1990). Media moguls such as Rupert Murdoch, Silvio
3 O~ 4 0w Berlusconi and Henry Luce with the Warner Brothers have created corporate
£ ploggwsg ° TR NYR" structures that span continents, combine holdings in broadcast, print and film
© 2= o oo production and also control distribution lacilitics such as saiclites and cable
© networks. As an example, the merger in March, 1989, hetween Henry Luce
E . wor®m ©Q@a9o®LRq and Harry and Jack Warncr made Times Warmner the largest media corporation
z 2B8-8028 «B2e27 N in the world. Tt had an assesscd value of $18 billion, a workforce approaching
-1 3000, a corporate base in the USA, with subsidiarics in Australia, Asia,
% - o © Euro;vf: :1nd l.at_in Amcrica ('I’i:nc'w(?rncr Inc.. I9f)ll). Revenues were over
Z|lgleanswn =oge > o © o $18 billion during 1989 from activities in magazine and hook Ipluhllsh!ng.
E|l 3 B2 ©< music recording and publishing. il and video and cable television. Time e
e Warncr is thus a prime ¢xamplc of a growing global corporate structure which ©77 ™3
k) is highly vertically integrated - controlling the production process (tom the
e M3y 22958Y8R ion of a fitm idea to the huilding in which it will be shown,
RIo~2 38 wBIg < 0 conceplion of a fitm idea 1o the huilding in which it will be shown, for
L A - example - and diversilying horizomally 1o have stakes in other related feisure
o and information holdings. By Time Warner's own analysis, vertical integra-
E ¢« woOmeg®ONQ tion has numerous benefits, including “creative synergies” and cconomics of
o El® 238 % 2 MY Ta? scope and scale; ‘optimal Jevels of promotion’ which prevents separate
- z« - companics having a * “free ride” on the promotional activitics of others’;
v enables companics 1o ‘he responsive to the desires of consimers’; and aliows
2 g N = companics to accepl greater financial risk than firns which operate in
ol = o IR © individual industry scgments, thus heing able to support projects of question-
2l a E - £ able commercial valuc. Access 1o global markets essentially reinforces and
S1 5w 2 a = 9 2 multiplics the cconomies of scale.
2| 5 g’ o] S :‘: Time Warner’s own malerials readily describes the company as *a vertically
HEA 3 < & E ©o¢ integrated global entity” (Time Warner, 1990: 47), Indeed, large corporations
I E § = T 9 2% 3 2 ‘é EE have not been slow 1o recognize the positive public value atached 1o the
- g E © 2 5 2 'g. 2 X285 a9 notion of “globalization® as a unilying process of recognition of a common
| 2w e 3% S % D s o E < a humanity, and coolly 1o adopt it for their own purposes. Theis, as part of its
3183 |3£E33° 33353825
Blda T 44 w

own scll-marketing, on Earth Day — April 22, 1990 — a day devoted 1o pglobal
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Trade Barriers and Piracy: Local Strategies vis a vis the Global

Two different stratcgics have heen devised (o deal with the imbalanced {low:
trade barriers (o cuttural imports and piracy. Limits on the amount of imported
programming and vetting of imported maleriats exist in Brazil, India, Iran and
efscwhere in the Third World. But it was Europe's move loward an albeit
voluntary continental policy for 1992 that worricd transnational corporations.
Time Warner argued that it Taced formidable trade barricrs, ‘some of which
are clothed in the garb of “cultural” mcasurcs ostensibly designed to protect
the cultural sovereignty and artistic heritage of the country in question’. (Time
Warner, 1990: 48). The corporation prociaimed a cerlain sensitivity:
‘Although we must be sensitive 1o the cultural enviromment and needs of
cvery locale in which we operale, trade barricrs can only he justified 1o the
limited extent that they are truly necessary to protect indigenous cultures that
would otherwise be overwhelmed by the cultural products of other countrics’
but in the very nexl paragraph the tone changed: “The cultural issuc is
appearing with alarming lrequency in the international marketplace, and
must be roundly rejected” (Time Waimer, 1990: 48). Hs main concern, shared
hy other media multinationals, was the European iniiiative in the Television
without Frontiers ditective which suggested a 50 per cent quota on_imported
programming by October 1992 where possible (although this is non-hinding)
and defines a *European’ (clevision company, one where the production and
control of production is in an EU state or as a majority of the total cost of
production is borne by a producer or co-producer from the EU states or those
states privy to the Council of Europe convention. Thus cven the possibility of
transnationals developing coproductions with Europeans is fimited to o
minorily financial and creative capacity, a trade limitation in Fime Warner's
eyes. There are also Baropean Union initiatives (o promote the BU aodio-
visual industry and cultural uniqueness of member states as well as the
development and standardization of hardware such as HDTV. France's
impressive ability to get ilm included in the remit of the GATT talks is
well known; though cultoral importation remains a point of controversy
within the EU. While Koteans were chastized for putting live snakes in
cinemas showing US-made (Hims. and Brazil and Egypl were noted for
developing policics promoting homemade cultural production. {rom_the
statements of Time Warner and other corporations it was cvident 1hat essen-
tially they saw Europe as the problem, not the Third World. The former
presented an already welt-developed media market with a substantial popuia-
tion possessing considerable disposable income. a market 10 which US-hasced
firms want ready access. Thus a closer examinition of corporate 'plobatiza-
tion” strategics reveals highly prel@iicd ToEATes and arcas of acule disinlerest,
depending on the already existing level of insertion of (he populations within
ghohal capitalism.

The Third World was problematic (o transnationals mainly because of jts
-~ ¥ideo piracy, an ingeniously literal understanding of the *free Mow” concept. 1t

Is apparcnt that the stifl limited and unregulated media markels of the Third

orld are not especially attractive (o transnational culture brokers, which

B perhaps ironically gives Third World media systems a chance 1o produce for

: themselves and escape the western cultural net, # force majenre for delinking. |
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Media Localization

At the same lime as thesc dynamics of globalization have been established, an
opposing icndency is concurrently at work, as a consequence of, and often in
reaction fo. ¢ Tormes: that is the dynamic of localized production and the
indigenization of cultural products already referred to above. The evidence
aboul such tiends is patchy and somewhat contradictory. Varis (1984) in his
ywo studics ol television flows in 1973 and 1984 concluded that few mationad
systems had made major transitions to self-reliance in lelevision program-
ming. Yet more recent rescarch comparing Furope with Asia by Sepstrup and
Goonasckera (UNESCO, 1994) reveals some interesting trends Of the ninc |
dind “Korea — revealed the
highest amounts of domestically produced television, aboul 92 per cent of
their respective televised programming (Sweden 81 per cent. Nethertands 78

L per cent, Huagasy 70 pev cent. the Philippines produces 67 per cent, Bulgaria

. 61 per cent), while laly (58 per cent). and Ausiralia (46 per cent) had the

Jowest proportions of domestically produced programming. [But Latin Amecr-
ican 1esearchers argue i, despite the proliferation of media, television
programming las hecome more North American; that 99 per cent ol the
fihns shown on Brasilian television e American, and that cheap packages
ol old movics and TV shows are “dumped” and thus food the Latin Amgerican
medin seene (Osavi, 1900), Oliveira argues that Brazilian homemade tekevi-
ion is even more commercial than American progeamming with ‘metrchan-
dizing” of products a central parl of telenovela content. encouraging a
consumerist way ol lile ol which the USA is the most advanced exampic
(Oliveira, 1990). The same can be said of Peruvian media. India’s hlm
industy is being severely challenged by the spread of vers and video
piracy, the importation of western movies and the closure ol cincmas as
rsnning costs rise and audiences dwindle (Mohan, 1990). Cross-ferlihzation
Letween western cinerma and Lelevision - predominantly American and British
. with the popular Indian cinemais creating more ‘hybrid” cultural forws, like
a new litm genre wryly desciibed as the “curry castern’ (Jain, 1990).

Some cvidence suggests that when a choice is available domestic produc-
tion is preferred over imported. Telenovelas garner larger audicnces than
imporicd American soaps not onby in Brazil but clscwhere in Latin America
{Antola and Rogers, 1984). But evidence from Scpstrup and Goonasckera's
research (UNESCO, 1994) shows a more complicated picture: Indian audi-
ences aie the most loyal o domestic progtamming (Y9 per cent of daily
viewing) while audiences in the two casiem European countrics chose the
largest daily proportion of forcign programming (Hungary 47 per cent and
Bulgaria 42 per cent), Presumably a mix of demographic variables such as
gender, cducation, nrhan dwelling. linguistic background. conpled  with
different patterns ol woik, leisure and actual programming schedutes, may
all play a rofe in accounting for the dict of Programmes vicwers actuatly chose
when olfered U mixed menu ol foreign and domestic materials, This makes
generalizations about audicnee behaviour difficult, and suggests much work
semains 10 be done reparding audience preference slructures. Fears of hybri-
dization and crenlization exist, that the ‘authenticity” of a culture is damaged
and undermined in its contact with westem culture industrics and its adoption
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o . . -
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changes lhe “global pluralists’ suggest. For cxample, information on ‘total
wrnover for information and communication’ for selected major information cl o 2 2 8 83 9 % E ©
and communications groupings which includes cquipment, services, and o2 $§ 5§ 5 5 5s 8 s 'f-Bm":’
cultural products, clearly shows the continuing dominance of US and Japa- B S % &8 = & £ Egwt
ncse firms (sce Table 9.3). o < =z =2 = = 8 3= S
0. These comprisc 67 per cent of the top 25 companics, 66 per cent of top 50 £ _ @ z
' companies and 67 per cent of the top 100 companics; European firms, by g o
lqm contrast, comprisc 28 per cent of top 25, and 26 per cent of the top 50 (with co| Go
Canada the only other nation included). and 26 per cont of the top 100 Tls2
companies. Other Commonsweaith countrics hegin (o appear in the second el ® 8 |88--o8R88889888889g™
50, while Kowea and Brazilian companics appear al positions 83, 91 and 94. ol ES T T -
O 304 organizations listed by UNESCO ina ranked table of major informa- @ |8 E
tion and communication groupings. Globo placed 301, Thus the cxample of g 8
Rede CGlobe and Brazilian cu'tural production as a counter 1o ‘cltural =
imperiatism’ as a net cxporter of cultural products is cut to size. Simply | g
smmmarized. corporations hased in the USA, Japan and western Burope "g a2 cR NN AN IynpaNESYSY
dominate. - 5ls |Son3osertboindgnRisan
i Tardware and soltware arcas are parcelled out, docs the picture Jook any o|pe R e
difterent? Not signiticantly. The table Tor ‘total media turnover” for major 5
information and communication groupings provides a resmarkably similar % F
piclure to the above, K
lall of the first 25 companies, of the fivst 50, and of the total of 78 FlZcg
companics lor which statistics are presented, are US companies (sce Tahle B| % |RSCRBNRIRELBNo o83 nSS
9.2}, No Third World media corporation penetrates this “lop 78", Now, of ElEBe |y o om0 man SoHBRRES D
. : , ’ al Ec HmIRARZAnLONNNNNNNNANN
course, stich ligures tepresent the total dotlar value of communications outpul, 3| s8¢
ank say nothing specific about expert dollar values, but they du dampen the 6| EE
optimistic hailing of major Thivd World cultural producers. While 1he nrap of c 8
u global culuwal lows is more complex in the 1990s, it 1s not as yet fundamen- 2.
tally Teatigned. ot what about the question of ‘effects’? g9ls85
T TTTTTTTTT : R
"c":' NN~ OO MY ~EO WO o
4 Global Media Effects? K R33BELRBFERA
HEE:
Media effects is one of the most disputed arcas of domestic media rescarch so £ics
(here is no reason o cxpecl any greater unanimity about cflects at the %
international tevel, The ‘culwral imperialism’ thesis did tend o suggest a £ - ® S
‘hypodermic needbe” model of § icrnational elfects, “American’ valucs heing ] g . £ g a
bt as- injected into Third World hearts” and Sitinds.” Recent work, Milding on £13 c o8 E% @, it g ;:’_
ﬁﬁ Hor reeeplion theory and medels of the _EI:CII\"S‘_lil[l(lllrcrl.l'(.“(‘_.:_l_S_ﬁgl‘_/_lug more nuanced H v b G . Sg 3E, § s8qaqbqg §§§:} 3
vivw (:f_ljll_\jl\i!}ﬂil\il‘ elfects as mediated by pre-cxisting cultur; [rameworks ? 553388255 82855558mg i%,g
H,o b " and Tlcipretative chema. Thus, despite their |vm\k"s Ul_lc (The Fxport nf i -
7 Meaningy, Veibes and Katz (19901 ague that meaning 1s net cxported in. 3 E §
western television programming but created by different cultugal sectors of - | 2
he awdience in aclation to their alrcady formed cultural attitudes and w 2 E 3 s g
political perceptions. Others {Beliran, Oliveira) argue that it is not §0 szﬁ g8 % £ .
piuch national American values that are exported bat rather more genceal- ' a =g ee L8 E do 2
pzedk capitatist consumption vidues (which, ol course, Amcricit best cpito- 3 i § gﬁuﬁﬁ 82y L2 a §§ =
mizes) reinforeed by advettising and prevailing development oricnlations, & SEEE&%E; 53 Sgc% 82usS8EXE
. - JOFSIIR o Z0
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86
March 87

100
100
100
100
100

501
500
500
500
500

501
500
500
500
500

300
301
302
303
304

UK
Brazil
Japan
Usa

Telcommunication
Construction

Talt

Nippon
JTAS (Jydske Telefon) Danmark
Groups 11-82 and 94~299 have not been included in this table.
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izali izati ich, while uscful for
For them, globalization portends homogenization whic !

i you!
milk, produces a culture that tastes bland and is not even g(:lod fnr“ilmq .
What is oficn omitted rom discussions on cffccls, m;: lhc[ ccpcrpiiun s
‘ i s -iahilily. i »s of perce :
ienls Y alterns of sociability. in modes < an
cultural orienlations and pa ¥ ! poreeptivn And
i i adve ~dia create cverywherce, alber
inforsm: oS al the advent of media create cve The
information-processing, tha il tc cxery ¢ et
i I 3 cal ¢ q s 1o sy (LS
ilfer ‘orms refative » pre-existing focal culture: tha _
different forms redative to the p ult hat s ‘
very ‘Fact of television’, as Cavell (1982) calls it, in our social lives, not s
its conte al i olten overlooked. .
much its content, that is most ’ o o b
The arrival of media in Third World scttings is llnal_lylhung (,x‘.umr';i('::‘l 05;
anthropoelogists (although there is never an index h.shn? f(;r “I:]c;t(mm'
Selevision” tnoa enltaral anthropology texthook, despite the fact the ”“im.“
Thitd World societies are now mediated in some way) and 'wml;mnlm(w ‘Cr.]
rescarchers. Ethnographic sindics are heginning Lo sl\(ml' lhcl. rich p :\]y”:c qh[i'Hq
, tin [ ast-i ional culture and the shifts
ST i s > new quast-intcimational cu |
the pre-existing ctilture and the e nd the sl
il,'"lfuéiul rebatioms that the latter may . foster, Inl an clhtm?glldlpl:u |é|:_-]ui),'
conducted in varions sites across Brazil, Kottak (1990} exp ull‘f‘,l‘ Il \»;' clevi.
tabili g ime. creates conflicts with
i ‘rspalicrns wctability, usage ol Ume, creates con !
S :lllll.\ |h||1ll!'l.'-\ of sovta ¥. s Vi e
family and alters the gender balance, themes also explored in the unup.ul,:t"w
i alters \ _ ' nparaive
work on lamily nse of (elevision compiled hy L“".-( I‘-)_RR). _Knlll.\k slllt_sﬁsc."l
need o ivestigatle media impact over tme, finding m )r.lz;' l|~1i:,-i|y
mesmer zation with the welevision set with a laer clcvr!n;!vlrlu!lt of sc U: Wi"):
and critical distance, pegative attitudes towand 1c|¢v1smn' 1;u,|c.|:.|nl;\cmq
h ‘ ' i itical ¢ : ramatic events
i Fincome ears sxposure. Political context and dre
higher income and years of exp val Xt . i
-IIEn pmpinge on media wsages global news vucw1]ng1wa.s hllgh duruq‘;]lrli:l\,g( "
W 1 i y 1 E1IH H 4 e] R i ‘I‘cw (.l
i stic atte intcrnational channels g I
War, while domestic altenbion to ‘ rew e
Iranian revolution (Srebermy-Mohammadi and Mohammadi, I).)d)‘:l'n‘d_di"
X ‘ ra il * | M
China under manial law (Lull, 1991). News carricd by 1nltlr.|ml|nn.l_l.llﬂ':: 1;1
anpe of b ation andd interpretation avairla
Thannels ¢ : s vange of inlormation and i _
channels can open np the ¥ b interpretation avat a1le 1o
audiences, be a major frritant o governments, challenge state censorship a
(LA . B
i : cmocratic ements. .
Fperhaps help democratic move ) e of the ‘wlobal
! Other cihnographic work suggests the slippery housdaries nll the l[_\lccl:“‘
andd “tocal’. Abu-Luphod (1989} has studicd the unpacl‘ nIv:,v hat .‘Hti) : n
: . ‘ *Ali > 18 cse
' ics ol ic v ¢ on the Awiad "Ali. the Western s
technologies ol public culture \ ) Western escrt
Bedouin %n Egvpt Although these Bedonin have hCL;'I ([Hllllt. m'"%!:"‘ﬂql:;
Py lly or politic
A s v, they were by no means culturally or :
mainstream Kgyptian cullne, they hy mean rall whticaty
untouched before these iechnologies arrived: 7|IK|LLI.L |h(‘)_ often '|"-|‘|dL1\l:ccn
money from selling post wi serap metal and from F:mugglmg poods ‘f‘ |
pre-Qaddali Tibva and Tigypl Abu-Tughod examines the impact o :;pc‘
players, radios and television on Awlad "Al life, saying l!lillllhclr n.s_cmj:‘::’.[
. ) ) H ¥ 4 2 - v - 1] v |
not climinate sociability but in Fact brings 'PCH['I]Llll)gt.lhf. r lor long PL[I‘ o
time. Such use does realign social relationships, mixing the .\c.;(,skn(‘l
empering age diflerences al home, while video shows in Iu%nl ca L:ﬁ'\ Fn
yorlig men away [em the home and gave them grc:\lcu c.\l‘lll'l.‘\lH;. o Tcdn. o
ine wi ceepl sory, she arpues too that these technologies
line with reception theory, she argues @ s technologics "
destroy hstinctive cultures becasse "IV 18 not just that peaple lhlulllsc‘l“:'s‘
seem (o embrace the echnologics and actively use them for their o
putposes. bat that they select, incorporate and redeploy \‘\'|12‘.! L(I;TICS c
way’ (. By althongh <he nates that so Tar at least the amount of tru I_v ﬁ;rﬂ_gu
programming available is cxtremedy limited. | anything, new technologies
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such as cassettes have hclped (o revitalize Bedouin identity as distinct from
Egyptian culture through recordings of poctry and song. The urban middle-
class Egyptian lifestyles revealed on soap operas present a different set of
options to Bedouin women. especially the possibility of mareying for love and
living independently of the extended family. so that the dominant Egyptian
mediated culture is used as a language of resistance against the avthority of
tribal elders, Also emhedded in such programming arc consumer values, for
clectronic durables as well as products for a newiy scxualized femininity,
drawing the Bedouin further into the Egyptian political cconomy. Yet at the
same lime, in a contradictory manner, Egyptian radio and television carrics
more transnational messages about Islam, which is gaining in popularity, and
which provides an antidote both to capitalist urban Epyptian values as well as
the local Bedouin identity (Abu-Lughod 1989: 11; 1993),

Hannal Davis (1989) describes lifc in a small Moroccan agricultural lown
of 5,000 people and notes how “symbols from different worlds overlap: a
picture of the king of Morocco hangs next to a poster of the Beatles. The
sounds of a religious festival outside mingle with the televised cheering
ol soccer fans in the morning we watch a holy man curing a boy, then
stop off at the fair where we sce a woman doing motoreycle stunts; in the
evening we watch an Indian fairy tale or a Brazilian soap opcra or an Egyplian
tomance’ (p. 13). She remarks ‘it is not the contrast between the elements that
is striking: it is the lack of contrast, the clever and taken-lor-granted integra-
tion’ (p. 12). As in much of the Middle East, public space is male space, and
thus H is the women who gather round the television and ver at might,
watching Egyptian, Tndian and ‘French® — here the generic term used for
western — films. Egyptian films were romances that reduced the women to
tears, while the western fitms clicited “gasps of surprise, horrified hiding of
the eyes. fascination or pruricnce’, with American sexual shamelessness being
both admired and feared. imitated and denigrated. The transculteral mix of
symbols is apparent when one young pirl organizes a traditional religious
feast yet defiantly appears wearing a denim skirt and carrings; thus, such
symbols may be used in personal struggles to ‘define, test or transform the
boumdarics’ of local lives (p. (7).

Such examples reveal the complex (rednegotiation of identity(ies) vis a vis
the '(It);llimﬁiﬁmrc_ifn’ cult )

< hoth™of which shifU in Tocus
depending on the “specilic Iocale o the ctor. The above examples pose a
number of different pairs of relations in which the site of the Tocal” and (the
image of the ‘global® are dilfevently detined: rarabfurban; Bedonin/lgyptian;
Morocean/Egyptian: Bedouin/French; Morocean/American and so forth, This
work reveals again the post-modern “hricolage’ of assorted cullural icons
from different tocations and time periods which circulate inside the non-
industriatized world, yet invites no_simple reading of the_cllects of these
encounters. Iran is again a useful example of the way in which cultural icons can
become deeply invesicd with one sct of idealogical connotations in one momem
of political strupgle, and invested with completely the opposite connotations at
A subsequent but differently defined political moment.
goage, traditional symbolism and mythology were popularly {re-)adopted as
part of the revolutionary struggle against the Shah, bui with the new
repression of the Islamic Republic a popukar cultural underground began

Thus religious lan-
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to produce hard liquor and circulate western videos as pat:l pf a n?\:c:('::tl;:‘?cCE
(Srcherny-Mohammadi amd Mnhmn_mm‘ll. 1994). Thus a s:lgn o ! b .m“hm
the veil, Tor example — at one point in time can hecome a .'§1fgn "‘k :)p[: u] ton
at another. The details of such ;\nihrupuluglcaIlcllmngrnpl_u'c wot 'cxlc:m he
tocalist” Tocus, and show the complexity mhu.l range of reactions to ('u‘u “r-.ﬂil-,c[l
contcmporaty g|nhnl cultural cncmljllcrs. Fhey '.':':_\rn W8 ‘&'lgalnslnt;;l::u; 1‘"'"“
assumptions zhout media/cultural elfects, that the ‘foreign’ may cmand
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the urban capital, a western country other than the USA .a;I:l'[Tir!1fw|)i'tc]:\}"cl::
from a Third World media producer of very different cultm‘a ).:lt, y('m nd but
whose depictions of social life in the process ol development can reverbers
ﬂ(-'é‘:‘: l::ﬁlztr'l;::;ic shift that the glubal flow ol mediated prn.d‘ucl;: 'm‘:: tl:lc
establishment of culture industrics in the Third Wm‘ld' creates is that d:::'cd
mented by Horkheimer and Adorno toward t.:nns:umpl_mn.0[hn‘lz‘lssfpzomcdi‘l
culture. That is culture, from being local ]I\."Cd expeiience, Lu‘)lmc: me ":!
product. with the implicit danger that what is not r‘c_llc_clcd o tlticv‘l(i:yqidcr
fonger has cultural worth. One last neglected eflcct 1\ impottan ;’lti;r(,.ll . ;1
It has heen argued that media development in the west has [nulw_:lt‘ “.cfcgm‘d
set of ‘stages' during which one form nl_ ‘cnmmunlw:llmn (:]'ll'l(“l_!: :] ¢ ()ﬁg
modality of discourse has been dominant. These h:wc...hc;cn' lc:sn:Jl :;im?:cc e
{1982) as orality, chirography/typography and the period of l\;: (Inl ! -dl hee o
clectronic media which he labels “secondary oratity”. Yet in the .m. o
there is cvidence that the middle stage. at Icnfl as mc‘asu.rcd l)y‘.m..lss ‘t;v.i“y
andl circutation of printed materials, may he _lumplcd , wnl‘\_si(juciilc‘s '(:r‘qlityg'
direetly from a predominantly oral culture directly into the !\L‘L(‘IT,l a;y'_ﬂfcmm
of clectronic media. We have paid fittle attention to this new anc i ot
Kind of cultural Tormation. The ‘commmications and development m-(inc.
tended to collapse Nistory, supgesting the dcvclt‘!pmcnl of nctV{;pI:_\Pcr‘s.':ndd
mas, radio and television ald at once, wlulg lhc’ L‘l'llltll:.ﬂ‘ |!|.1p.(,r|a l\ﬁ-‘{lldlln .
has given most attention to clectronic media. Yet |f‘p||‘nl‘|ls umn(;L”tF 1 lo e
development of tational logical thinking (Ong), to the t!LVL‘ ul;r:llc:!\ of et
ideodagics not Hinked to chwrch or anistocracy ((r(‘llfdl?l,l"'). .mtI : uhf_‘ Mt
public sphere, open debate and aclive citizenry {Habermas), then l.‘ nited
non-existent developrmenm of this mode of communication l‘l'l |L-CV-L| -?dg
countries has profonnd political and social consequences which have barely
been acknowledged.

Change in the 1990s

Over the past few years, new tendencics have developed and older ones have
become exagperated,

Greater it not Equal Access

The grealest changes in the media environtnent have accurred in Asia, as a
result of hoth national (Freedom Forum, 1993) -.n)d transnationat d|(.llV||'lCI
(Chan. 1994a). Recent higores (Sereen Digest, April 1994} suggest that nine
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Asian countrics from Pakistan to China have belween them 62 lerrestrial
television channcls, 18 of which were launched since 1990, In Hong Kong,
Malaysia, Singaporc and Taiwan over 90 per cent of homes have television;
China and the Philippines have over 50 per cent penctration, although Tndia
and Pakistan stifl have only around 20 per cent of homes with (elevision.

Asia has beecome part of the “global village'. Since most cconomic forecasts
anticipate a massive growth in the Asian middle class, a estimated 250
million people in Indin alone (Guardian, March 25, 1995), the further media
penctration of houscholds, increased satellite programming and increascd
advertising scem likely. In 1994-95 there were over 15 international confer-
cnces held in Asia about various aspects of broadeasting and teleconimunica-
tions in the continent, just onc indication of the increasing importance of the
continent for these industries.

But the media impact is wnequal. There are huge disparitics between
countrics, and there arc equally great disparitics hetween rural and urban
communilies within countries. For example, in Indonesia, the fifth most
popelous country in the world, urban dwellers are 30 per cent of population
but own 65 per cent of the televisions; only 23 per cent of rural arcas have TV,
and the bulk of those are hlack and whitc sets. Yet the calculations are that the
middlc class is 3 per cent of population. which still gives advertisers over 5
million people to target (Mudtichannel News Imernational, March 1995), so a
fifth commercial TV channel began in January 1995 with Sochasto family
members playing a key role in the commercial media game.

There remains significamt global incquality of aceess to print, to radio and
to tetevision = though these are no longer simply regional disparities. Table
9.4 shows the plobal incqualitics in numbers of ‘newspapers, hooks and
amount of newsprint consumed. Witcracy is increasingly recognized as the
higgest barrier to development. with a strongly skewed pender pattern
(Sreberny-Mohammadi, 1994). Rescarch on the relationship (if any) between
access to clecteonic media and patterns of literacy is needed; perhaps instead
of arguing against television we should concentrate more on the valve of
literacy. The incquality i access to telephony is shocking, while provision ol
such scrvices are of far more dircet social wility than developments in
broadeasting. Nor does the presence of television imply the availability of
other indicators of development: Tor example, it is estimated that over 50 per
cent of houscholds in China have Lelevision, while only | per cent has runiing
hot water,

The other geographic arca where there has been a dramatic change in the
media environment is the Middle East. The Gulf War brought 24-hour
American news coverage (o the region, found cager audicnees and created
pressure for change in the regional media industries. This, coupled with a
postwar cconomic hoom, has fostered a more open media enviromment
(Warwick, 1995). 1994 saw the launch of no less than 20 satcllite-delivered
television channels in the region (Media International, 1995} including
Egyptian Satellite Channel (ETC), ORBIT, MBC. and flive channels of ART

from Saudi Arabia. Video penetration is also cstimated at over 90 per cent in
many countrics.

"{(‘W\
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- o - < Continued Growth of Media Conglomerates: the Conqguest of Heaven
=00 o i 3w
So- o w 2 ¥ 298Re o «& g 9 . .
. g% % %§ 2728 ¥ " A rencwed frenzy of US-centered media mergers was scen in 1995, For a
3= while in August, the Walt Disncy take-over of Capital Citicss ABC gave that
= . _w ' conglomerate the status of the world's largest media enterainment corpora-
£ €e Ex 553 ; g ® g RRRI lion. But that was rapidly eclipsed in the avtumn when Time-Warner regained
= s SE5g" o its position as the world's giant by merging with Turner Broadcasting, the
- owners of CNN. Other mergers and joint ventures include: Microsoft with ec
— =] - . “ . B
P X _Ei — wm 2 20N o - {3 o NBC: Westinghousc with CBS; Scagram with MCA. The scarch Tor synergy'
o~ =l - - . . . . .
2288 3 1s creating cver lewer giant media corporations, the new mega-moguls or
afa .
=0T mullicoloured hohemoths.
rw = - cowd § O 2 F God’s biggest current problem is not being in geostalionary orbil. The
£2ginm g7eg g '=33° g = celestial spheres have been purchased and occupicd by satellites, the techno-
58-g” logical form that has done most (o revolutionize global broadcasting and
o teleccommunications and creale a borderless world, at least for images and
PE E L83, o® o ¥ Boy=e? 7 o9 32 information il not for the movement of peoples. STAR beams over Asia;
E383828538| B7Rer 7 e = ORBIT over the Middle East: SKY and ASTRA over Europe, The transnational oc..
egg=-2 o media moguls have shifted from ignoring the south o recognition of the Wit W
® p?iléﬁlial"ﬁi')éii'ding power of ‘Third World middle classes, hence the cxpan- fom i 5
E‘é’ = “« N oZE, % 0®m 53D sion of satellite provision, fast-changing takcovers and buyouts of media (Ut <
= - = w - — v . - - .
SEREE T RenE o 9= ~ companics, and the testing of new formats (Judex on Censorship. 1994
3583588 n STAR T i
o3 FaZ Rushridger, 1994; Shawcross, 1995). STAR TV (aunched by Hutchison
m o E > R
~ Whampoa but purchased by Murdoch in 1992) had already by 1995 reached
N9 e 9 o2 illi i [ i :
Z¢si” el g, % 8 52RRs 68 -~ g @ 54 million homes with a footprint that stretches from Isracl and the UAE to
[ - o ap e ) )
AEagss” China, Hong Kong and Korca, CNN, BBC WORLD, and MTV have all found
a=on . - g . g '
o ol satellite distributors and southern audiences.
L% A S R T R B However the new mognb invaders ace beginning 1o he met with more
s ' b - - : )
afem| ‘'t 8§ = = o resistance than their old eponymous counterpants.
o =87 "
&> « 2 ‘Domesticating” Output
y sticating” Qulpu
oy - = o " . . L . .
3 3 % & gy §3 A @ 8 @wgTni vt g ! g As has already been mentioned, tocal or regional programming is often Far
— - (=] . IR .
S E é E3°38 " more popular than western programming. ZEE TV, developed by the Indian
6 a trading group Fsscl and broadeasting in Hindi, rapidly became more popolar
a ERE R o w 1, mmomg , , T 9| than Murdoch’s STAR and the state-sponsored and dult Doordashan. In 1993
§ Eegfl S g SasS oo omoenn § Murdoch bought a 49 per cent share in the company, MTV lclt, and, acknowt-
tm o . . . . . i -
2 R o edging the need 1o ‘mdigenize programming, STAR has developed a Hindi
A . -
3 3 music channel, Channel V.
o .~ ~ - - . . .
= 2229 somg o 31 3zoga 2 3 E < g Thus even the major media players have come 1o realize the need for
® SRR e 9 ‘eultural sensitivity” and to recognize the different taste cultures within
“3ad ® . . Y . E . .
E i |§ regions. Ser far this ofien tends toward a ‘Cinema Paradiso approach
P o — 4-w o w0 ow|% programme cottem, cutling owl the anticipated ‘naughty hits' while conve-
w — - - - il . . - .
) SR3g| npmwmg, T ® mBags - = L8 nicnily forgetting that entire programmes are deeply imbucd with non-local
o Qoo - - 3 E . £ . ! S L ) .
- 238" 3 values and attitudes regarding lamily Tile. relaions across the generations,
& 2 ¢ gender roles, lifestyle, cven political participation.
& a o ] .
@ g 53 g 82 2 8 & Reverse Flows
¢ 838 £ Dafiglgr 2 3
! g_ 7 WEJD gg cPEZESES BE (3 Inearly 1995 ZEE TV took over the sateHite television company TV Asia in
o Y 2% c gE‘,B:qaCﬁcbn%gu a . . . Lo ; e
® fiovpso3eZobasYe82833853% (€ the UK for an estimated £ 10m, piving it access to the approximaicly 2 million
3 23,5R3 " EB505380=°""083%3]§
.2 35‘5303 ot m ZnZz a4 -7

Asians in the UK, and 8 million in Earope. QRBIT, out of Rome, and MEBC,
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out of London, broadcast not only to l‘hc Mid_dlc Easl.hb_ugr;a]ls((;; lE)('}l' \l/\)rz:li::

speakers across Lwrope and Naorth America. Emdlr;lcs‘l?u a;\rahg i;\ LML

| i has bee sasti the estimated & million s il

the UAE has heen broadeasting to |

and the R million in the US since December 1993, offering a 24.-hour Cll:ln:](_::

' i i ' ] H H X « "

of ntews and entertainment inchuling children’s pmg::;mml]ng Al .<:‘pn‘ll|1’ly1':wr0
' i abic. somrced rom the Avab world and supportc

70 per cent in Arabic, sonrced [rom : ind su) \

I)u!lmi-lmscd production houses, Stowly the south is hroadeasting to the north.

Going CGHobal ‘
Other southern channels are also going glulml: 'India‘s |?(‘M.!r(|il;‘§|(l:’;ﬂ. ::lgcllc“ar:clz
capacity on PanAmSat PAS 4 over the Middle Tzas} and [umpci.'.lm ;c w'cv‘i_
Televigion (CCTV) is set to lavnch th.c wm'l_d s first 2‘4-!!01"' : nlnc. elevi-
sion service and Chinese News and Entertainment (?NE) A rcl'_ul)\:’ '%L;r '.‘_".m
cstimated one-miltion-stiong, Chinese comumily in |f,llT0'|)C‘., W ,| ;l(::‘.('-nm..
o plobally distibute progranmes from l_hc suu!h,'!v‘y‘ l‘:(\lll;l.ll, I')‘)Irm:n’ e
merical groupings with a dedicated satellite, Mondiate, m the pli g
é ain, 199%). 5 )
‘ :l:ltll;":ll‘r::vclnm)ncnls mean that global lows do not m!ly lllmjv uutl::‘ci)::ml::;
West, but increasingly How in. The issucs of international umm;ll o
deseribed here are not just coneerns of the _suulh hu.l mcrcasn.lgly 0 "c]’r\; o
as well, and connect o dehates about !nlIH.IC.lil.hll’ﬂ!ISI'll and dwcr‘?ll‘liy' |r|1 w:)r]d
American and Eutopean contexts, Indeed, it is ironie to note h.p:.lv' "|“- T,
concerns about cultural identity, so scnrnqd by weslern countries in the s,
arc now articulated by those very countrics in the 1990s.
Forms ol Resistance
Governments have reacted to the heavenly invasions d:licrc!ll \vall)[s. I:]tmg
have tested the ‘prior comsent” principle accepted by WAI}{( lnl l:::cmm
incursions of satelitle signals (Chan, ll)‘).dh). Snmc_lm\'L' ?‘-mm—‘-(i.‘-cd N
dishes (Singapore, Malaysia, Saudi Arabia. tran): (jl;il'll)s :I:Lul:l\”}:-:‘: hcin;
People’s Liberation Army in China wflnlc lpch'mcall‘y ':.n_m‘u'.. : :\ (()RIJIT
tpnored in rusal China. The encryption af signals |‘IIII.I-L\ ;1'(;_1_‘...,“"] whic];
broadeasting [rom Rome 1o the Middle East, uses an Lnu.y|; <:( Mf-Ji.;gd- o
requires a decoder. Other controls on l].l?{ll'lh.llllt)l'l have also 'vltf:n'l Li,n ‘Uu[‘iidc
cxample, Balmain utitizes an MMDS delivery system. l:'l— ing n oute
satelfite chanaeks but feeding them to the domeslic |)()|‘?1!|-I|.IU1-1.I I;‘~1"]'||(;
allowing Tor a povernmental point QI control vver what I-h--fhs'lil‘,lz\)ll{l ;ht.m by
satellite distribtor may also clash with the programme nml\u:_ 'R | '3l~|1 (|“0
BBC World hont its Ching Tootprint when the Chincse authoritics 1') .1|(-g.e o
BBC coverage of human rights issucs bt M'ulrdnch wu_nlct.l l;v ‘Il'lullf]ll;:l:"h:
positive 1efationship with the (,flliilt_'.\"c authoritics. I)cspu_l? .L.ll‘l‘!? fl‘m -"“l:“;i
tions in many stales. cconomic, pnl_lllcul :_lnd cultaral I'C‘SIT-‘M\LL are i sly
expressed taough piracy, illegal dishes, illcgal cable, etc.

Conclusion: Global, Regional, National, Local

i nothing clse, the chapter has shown the complexity 1:1.lhc g!uhzﬂ mnéc::;
porary medinfeulture spectrum at the start of the twenty-first century, an
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range of theoretical constructs that have heen vsed to explain, and basc policy
on the international role of media, particularly in the “Third World'. The ‘mood’
of conmtemporary analysis can be quite varied. One position is (hat of the appy
postmodeenist who sees that many kinds of cultural (exts circulate inlematton-
ally and that people adopt them playfully and readily integrate them 1o creative
ways ito their own lives, and that cultural bricolage is the prevailing experi-
ence as we center the twenty-first cemury. Another is the melancholy political
cconomist who sces the all-pervasive reach of the multinationals and wonders
how long distinctive cultures can outlast the onslaught of the western cullure
industries. Somcwhere in between lies the cantiously optintistic fourth-worlder
who sees in the spread of media the possibiliies for revitahzation of local
identities (cthnic, religious, class, cle) and their use as tools of political
mabilization vis & vis both pational and global Torces. But we have akso scen
the slippery nature of the linguistic terms uscd in international communications
analysis: that "global rarely means 'woiversal® and often implics only the actors
of the north; that local’ is oficn u,.lﬂy ‘national” which can be oppressive of tic
‘Tocal'; ibat “indigenous™ culiurc is oficn alicady "commminated’ through older
citltiral comtacts and cxists as a pelitical claim rather than a clean analytic
construct. The bi-polar model suggests cither imhalance/domination, the
political-cconomy perspective, or balance, the “globat pluralist” perspective,
whereas the real world reveals Tar greater complexity.

Culural houndaries ase not ciched in stone bt have slippery  divisions
dependent on the self-adopted Jabels of groups. What seems clear is tha,
far from an end 1o history, or ihe Toss of the subject, identity politics and
cultural preservation are going 1o be amongst the hottest issues of the neat
century that witl be fought out internationally and intra-nationally, with
profound  political and cconmmic consequences. The appiret trivmph of
late capitalism in 1989-90 and the demise of the so-cabied second world of
state socialism suggest that ideological politics in the classic sense is going fo
be Tess important than the revival of tdentity politics in 4he future. Yet at the
same time as the demise of a single master narrative of global progeess is
tnnhpeted in some guarters, in others the old indicators of a single path Lo
‘developmem® are still utilized, amd even adopted with grcater cagerness by
Third World socictics yearning for ‘progress’, It is fikely that in the next
decade we shall see a revival of inlense debate about development, and the
unresolved role of culture within that process, neo-Lernerian arguments for
the positive role of media systems as part of national development encounter-
ing arguments for more thoroughgoing Thisd World cconomic disassociation
and delinking from the plobal capitalist ceonomy (Amin, 1990), as well as
fourth world/indigenist culture arguments for the maintenance of local iden-
titics (Verhelst, 1990, These levels may themselves be in comflict, for a
strong “national” position taken in refation o international ceonoinic and
cuhtural forces may lead 1o repression of “loeal” forces and voices in relation
W that "national’ level. Interstate relations are not coterminous with inter-
cultural refations, and the political and conceptual agenda of the twenly-first
century is going 1o he how 10 cope with these various levels of actors and
processes. Hois here that conceptual leakage in the global/local framework of
mnalysis is most cvidem. highlighted by the particularly complex set of issues
raised by mediated coltural Mows which poigranly reveal in their efectronic
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presence the ahsence OF pOTOUSNCSS of boundarics. _ln‘ the htp()lz_llr !“()(::tli:n-‘ﬁ
the ‘national’ fcvel of analysis that hecomes |!w1suhlc.'3"cl [: I:c!:, ‘m“._y
policy-making that helps deline @ cubural identity, prove Isi"-{lti:"'"ﬁ%iiilf"'i‘iml
iramework Tor nedia orpamzatiens - the state providing « ecl UT w&-]i o
C(ﬁili’iﬂ'iﬁ'iﬂ!ﬂf}"‘l‘ﬁﬁﬂ"Wﬁﬂfriuitiun.\; - 1;l‘|‘I(‘lﬂlll|u_:‘::'L¢ll.-;‘::':,|E‘~"[Eh':li%6$$-' \:“ic.c.;

cfining the domestic public sphere and the exicit? --'-—---I-r-é,-‘w-—-‘-: - yoiees
{\I:fll“ul_*fb_\immm%{ﬂl_ As (iultTm;_s_‘Tm'nsc"'l “m:c::;'-";l;i? 11‘:(::'\:1‘::1 ::I,.‘::f
work. nation-states are the key polttical systeny ) world,
conlroiling the stmetures - Icglnll,Ia(hmnl|lsllf'::|v:l:‘.dll‘:!::!I:-:I:u':;cl||11|(I)|wlair;\‘r;“:lu‘::§tiln
ance, and iformational - in which we all frve g ; /e .
:::l:flll;‘l'i]l{!'l\lil' dypamics - a capitadist w_m-h! CCONMY, 1th wml'|d n;!:!l‘;'l‘lly l‘]“::l:(:
systems of intet-povernmental orgamzations, 1'l‘i'l|‘lqnilll(\l|=:‘ I.“‘,' “-[' el
ments, cte ~ which both press im on and cxplode the m .I'I'III;E!, o l!n q[c;n
boundarics (Giddens, 1983 Indeed. ns‘(}uldl..‘ns atgues, the war (|"Y"~L- sy.’m
of nations states exisls i constanl lension with the global Ci\]!l!?.lsl Lt‘«:nn(w‘);.

In the mid 1990 the global media pretare 1 maore «:nmpq ?I‘I;.I‘L.::‘..
Transnational medin co-exist with domestic, aned ('(3111[11:1'0_!?:‘ .n;c!;lltk:ii
domestic production can beeome cven mers cmnmrurcm_i, g.}rﬁ 1..|ln.c i;(lli !
than the weslern originals’s bul perhaps new programming -0.1‘|‘n.\ s.l, ‘“[f".cq
ired media products, allemative news frames, might also d_uc.‘ ‘np.. : I’l(. :
crivttainment, are strong, and it scems & prm 0
Eurocentic hubiis o deny others \\:h;n we c_:n__iny n ll_uc Il;l‘tllls, c;vatl\‘l:ai
questionable ‘Tigh culture” purity. U is an exciling time n'1‘ n!luhf-‘(m ol :lhl
ment, when the paernalistic preocenpation of the m:].'l“il:il |y-|)::.-1~ '"-C“(-E”_
pive way 1o a wealizition that the creativily, cnergy ain 1\1:( ur.; ‘Lll .':1|| onear
ship of the sowth is at leas cqual o that of the nmri 1..‘\‘1_u -KJ e
envisonments need 1o be taken as scrionsly as northern “Kf‘" and ¢ e
with as varicd amd contextuabized approaches. and that mllsl_nn‘\\lr T“:“],c
(loows and actoss on many fevels: the glulml. the |L‘_g|nnnl. ﬂ‘lfj ".n“'mt‘} .‘.n ( the
local. since all of these mipght constitow the boci of the ‘tmagined conn
pities” (Anderson, 1983 ul the future.
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for democratization, vately.
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